Content Creation Guidelines
When creating content for your site here are a few things to keep in mind…
Know your audience!
Good speakers do not step in front of an audience of people without first having a good idea of who they are speaking to and what most interests those people.  Websites are no different.  Your organizational website is targeting (hopefully)  a number of groups of people you consider our audiences.  Before you begin writing content for each  section of your website you should keep in mind what audiences are you speaking to in each section?  Your communications director should provide you with this list.
Tone:  How do we present our ideas?

Hey y’all or Welcome - The tone and language you use in your writing can make all the difference to the audiences you are speaking to.  Grist magazine for example captures much of their tone in this statement found on their about page. 
Grist: It's gloom and doom with a sense of humor. So laugh now -- or the planet gets it.

Your communications director should provide staff with guidance regarding what tone you are striving for and what language or frames to use and avoid.
What are you trying to do in this section?

Your online communications are serving a purpose of getting your audiences more involved.  Every section on your site is serving a specific purpose of your strategic plan.  

You may write a great piece about peace in the world but it may not have anything to do with your site or the purpose of your section.    Of course you will have items like this in your site but they should be given the proper emphasis.  Remember to be careful not to distract your audience from what you want them to do.  It is easy to forget.
Your communications director should provide you with a list of goals you should be aiming for in each section of your website.
Think ADD

Attention deficit disorder is the word for how visitors read websites.   Few read entire pages and most read about 16% of a page.  For this reason you should make sure all of your staff is familier with some standards for writing for the web.   In short, top levels of your site should be very scannable, short and to the point. Think about what type of questions your audiences who will be coming to you site may have and respond to those questions with your content. 
Standardize your use of headings, ect. 

There are a number of headings that you will have available on your site. When creating content it should be clear to everyone when to use which heading.  Your communications director should provide some advice on what headings and when they should be used.

Links should be action oriented

Links should suggest what it is you are having this person linking to.  So instead of “To Volunteer on this project click here you should say something like “Volunteer now to Restore Lake Winnabago”  
Background information

Related News, Events and other website pages that are related to the pages you are writing will showup automatically based upon the section and audience selected for the page you are writing.  As a result you do not need to worry about linking out to these type of items at this point.  
